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Trend Of Tourism In Udaipur{2017)

140000

120000

117777

100000

20000
—— 2017 Indian
—m— 2017 Foreign

Mo, of Tourists

40000

388

20000 5365 20134

11216

% — A
Source : RTO, Udaipur

% A ¥ W § fF 2017 § FaiR@ 11,777 RO Wied (ERR F MU q1 KATH A H 48,603 MY T faEl
Ricd |qafdd BRaQ § T R[ATH 3340 S A MY | FaaR —feHaR a7 A9 ST FIER IBdT © o wied
TR A § S I § STaam sfd v Sear] & wReT wied B I 8

Trend Of TourismiIn Udaipur{ 2018}

140000
132420
120000
100000
£ soo00
2 —e— 2018 Indian
s —m— 2018 Foreign
S 60000
40000
528
20000 1251 22187
12668
o
JAN FEB MAR APR MAY JUN JuL AUG SEP oCcT MOV DEC
I%—-B Source : RTO, Udaipur

e &3 R Pifds—19 & MfNE UMT BT JeIidh: STIYR AT b HaH A ST



AlJRAVol. VII Issue | www.ijcms2015.co ISSN 2455-5967

% B9 W fF 2018 # ITAR H WS 132420 WRAT Wied R # M7 9 =gAdH il § 50020 MY TqRAT
fadeh wieer Faifies wRad § 28657 MY TAT RATH 7 H 4171 AU | TEA A dgRR —daR —fRdaR § wieq Ao
J gied SATaT oM} 8 fade wied S Serary & aghd B ¥ od #EA B 7' <d ®

Trend Of Tourism In Udaipur{ 2019)

160000

142680

140000

120000

100000

—— 2019 IndiEn

—m— 2018 Foreign

No. of Tourists
g
IS
&

60000
40000
24878 4850
20000 79 586 @ 19911
1965 10575
5
& 7
JAN FEB MAR APR MAY JUN JuL AUG SEP ocCcT NOW DEC
I%-C Source : RTO,udaipur

T C 9 W g 5 2019 § SSaR # ol 142680 R Wded feawR # T =[AaA omiie H 51605 3MY| TE
el wicw |aiftd BRadl # 27330 T <LATH ST H 3082 MY | AERYT Sedry 9 Wbed o & HRU fRawR
—S —HRa W qhT J1ffd B T IS Sfetarg @ B 9 T —H8 —S[J A Wi A & |

Trend Of Tourism In Udaipur{ 2020}

100000

90000

80000

70000

60000

50000 —+— 2020 Indi=n

—m— 2020 Foreign

No. of Tourists

40000

33210
30000

22676
20557

20000

10000

o }g—l 1 41
% — D Source : RTO, Udaipur

e &3 R Pifds—19 & MfNE UMT BT JeIidh: STIYR AT b HaH A ST



AlJRAVol. VII Issue | www.ijcms2015.co ISSN 2455-5967

7 D9 e ® % 2020 # SEAER # Haif¥e WRAG Gded SIaNT H 92530 TR <A IMie—As # 0 I7Y | g1 faqeh
gded 2020 H TRAY W FAMEG 22,676 TAT YAGH ST W 40 3MY| 2020 W HIfIE @ uRRerdHl @ goomd wEAr #
IR g faceh M wiea! @1 w7 AffEar @ P a2 7 9RA WWHR §RT HIfds & RO didsred o
RicH o W@ AT & /R | T

Trend Of Tourism In Udaipur{ 2021)

200000

180000 180000
160000
140000
, 120000
*ﬁ
5 )
'9 100000 ——2021 Indian
-
0 —B- 2071 Foreizn
Q
Z 30000
60000
40000
20000
10803 3
0 m m o m m m m .n__.._.u_——ﬂ
&N FFR Map app Mayv (RN [l AllG 44 neT MOV nEM
% — E Source : RTO, Udaipur

% E 9 e § fF 2021 § ITAQR A AA0G R Wied AR 180000 T RATH s H 0 Y| g1 fa<en
Tied 2021 H WaiRe fedawR # 1613 TN RAAH WE H 22 Y| THH 2021 H IORAN WHR R IIAS & BRI
dfdpered @l aRReAl & HRU Wl & T 4 9 FH g8 9 UEfdl & TN P Hoawy AfEaH G&T 2021 B
¥ $ 3iftm 7EW 7 e uga T

Tied UEd & Adel ¥ W T fF Bt 9 ugd wWiewt o dweht § fRaR gfg 7o 8 W@ oY fig @it & kM
WRAT Rich! B G § H4 T faeeh Weal o G § Og Td o FomedDhdT g5 @1 T8 | dibssd @ 98 fR—¢R
e APRAD wT § ¢ &l 2 |

e &3 R Pifds—19 & MfNE UMT BT JeIidh: STIYR AT b HaH A ST



AlJRAVol. VII Issue | www.ijcms2015.co ISSN 2455-5967

> g wEl / aferdr @ g e e —

Income Range and No. of Individuals or Firms Before First Lockdown
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Average Daily No. of Customers Purchasing or Ordering Before
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Range of Average Daily Minimum No. of Customers Purchasing
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