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Marketing Through Social Media

*Devendra Singh

ABSTRACT

The success of the business depends on marketing, there are many types of marketing, Out of which
social media is a platform where at present all the people of the country And abroad come in contact,
so social media can be used as a marketing platform. Where low cost and time is used. SMM Activities
like:-Posting and sharing images, text Videos, As we know that marketers from social media websites
use many such Strategies to promote their content. Many social networks allow users to provide their
Detailed geographical, demographic and personal information so that marketers can Tailor their
content in such a way that it is beneficial for the users. BENEFITS:-This can Increase your website
traffic With this, you can strengthen your relation by talking with Others, This can increase your
Brand Awareness and more and more people will know About you.

KEYWORDS : Social Media, Tools, Benefits and disadvantages of Social Media Marketing, social media
integration, social media communication.

INTRODUCTION

The success of the business depends on marketing, there are many types of marketing, Out of which
social media is a platform where at present all the people of the country And abroad come in contact,
so social media can be used as a marketing platform.Where little cost and time is used. Social Media is
a form of Internet Marketing where we Create and share thousands of such content on Social Media
only to achieve Marketing And Branding Goals of our own or any other company. Social media
marketing is adopt as a form of new technologies. Social media is the new marketing idea and all
Businesses try to generate value by using social media. Nature of people is social and It Is important
to share information among people through social communication. Every Consumer whether for
personal use or business use, uses social media in every aspects Of their daily life.

This social media marketing includes many such activities such as:- Posting and Sharing images, text,
videos.

As we know that marketers from social media websites use many such strategies to Promote their
content. Many social networks allow users to provide their detailed Geographical, demographic and
personal information so that marketers can tailor their Content in such a way that it is beneficial for
the users. Because the Internet’s audience Is more segmented, companies find it easier to target their
resources to their designated Audience in a focused manner. Therefore, these Social Media Strategy
should be used In such a way that it attracts more attention of the user. So that it may be that they
take Some action like buying a product or sharing any content. Therefore, if social media Marketing is
used in the right way, then any company can sell its products very quickly And in a good way and
increase its brand value.
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There are Important tools on Social Media Marketing as follows:
1.  Sharing of Information

Weblogs

Sharing of Video/photos or Image

Wikis

Online Discussion Forums

Podcasts

Online Wall-Postings

E-mailing

O X Nk W N

Instant Messaging servicing
10. Voice Over Internet Protocol (VOIP)
LITERATURE REVIEW

In present business situation social media has been discovered as one of the most Successful tool
used in marketing. Social media channel is a easy way to promote a Company and its products. For
reaching to targeted customer it’s a new trend and Rapidly growing way. At present, the attention of
many researchers has been drawn to social Media

This types of marketing should be considered of as a subdivision of online marketing Platform that
complete traditional Web-based development planning, such as e-mail Massage, newsletters and
online advertising, marketing (Barefoot & Szabo 2010).

Peter Drucker (1991) presented the new economy as “network society” which present That
important social campaign and features are moving to be arounding information Processing.

According to Nickson (2009), social platform commenced from a Bulletin Board System (BBS) at
Friendster. A BBS is an online conference place for persons of the same Interest.

By motivate users to extend messages to personal contacts, social media Marketing has promoting a
new term growing dissemination and trust to masscommunication and mass marketing (Hafele,
2011).

Some test had been carried out in Pharmaceutical, restaurant and construction Companies for use of
social media plateform as a way of combining business and Consumers (Kevin, 2009, Gupta and
Udupa, 2011).

First web based social network plateform is Sixdegeers.com (1997). It permit to users to Create
personal profile, request to friend, make group and search for other profile etc. (2007, Boyd and
Ellison)

ADVANTAGES

1) COST RELATED: The key advantage of social media is that its cost low Compared to others.
The major social media platform/sites are free for access. It Is useful for big business as well
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as small business. If a new marketer can start Marketing on social sites without any
investment.

2) SOCIAL ITERACTION: Through social media has extended and created new Forms of contact.
Here people spend their maximum time online involved in Communication
activities(Ex WHATSAP,LINKEDIN,SNAPCHAT,INSTRAGARM, EMAIL, MEMECHAT and other
social networks). A world has arisen through Social media where people without know
anyone but after contact on social sites Get to know each other.

3) CUSTOMER SERVICE: Customer service is a another important area of social Media
marketing. Feedback and complaint sought from social media, and All the Problems can be
solved immediately by contacting the responsible person with immediate effect

4) 4) INCREASE SALE & PRODUCTION: Through this, the company can sell its sale To the local
area as well as to other district, state as well as at the international Level through our social
media marketing and this not only increases the brand Value of the company but also
increases the sales.

5) TIME VALUE: Time has a lot of importance in today’s modern Era. The market Can be
reached by the media in a very short time, and people can also be Influenced in a short time.

DISADVANTAGES

1. COPYRIGHTS & TRADEMARKS ISSUES: It is extremely essential for Companies to protect their
own trademarks and copyrights when using social Media to recommend their brands and
products. The ability of social media to Facilitate informal and immediate communication, often
on a real-time basis, can Help companies promote their brands and disseminate copyrighted
material, but It also provide facility to third-party abuse of business trademarks and copyrights.

2. SECURITY ISSUES: While social media has advantages, it also has Disadvantages. Brands,
products, services are promoted through social media, Along with trust, privacy and data
security issues also arise. It is critical for Companies to be aware of these issues and take
immediate action to reduce their Risk of liability related to data collection, uses and
maintenance.

3. FACE TO FACE COMMUNICATION SKILLS: Due to social media marketers are Becoming less
capable of face-to-face communication. Marketers does not Properly identify the important
information to achieve the marketer’s goal and Due to lack of face-to-face communication the
customer does not even know What information he needs which may influence his decision.

RESEARCH OBJECTIVES

What factors affected or unaffected by a company’s social media marketing Network? To solve this
query, the research objectives are as follows:

1. To examine the reasonability of the use of Social Media Marketing.

2. Toidentify various factors to affect customer’s ability to purchase.

3. To study on various reasons for customer rejection of products of a particular Brand.
4

Finding the appropriate social media platform for the product and service.
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5. Estimating the success and failure of social media marketing.
6. To estimate the cost incurred for social media marketing.
RECOMMENDATION

e New business can easily promote their product through social media because it Takes less
time and less cost effect.

e Investing in digitization for new business is profitable.

e Through social media network People from other places can also be contacted in Very less
time and in less cost.

e Many businesses do not know about the paid service provided by the social Media platform
Facebook, whatsapp, snapchat, linekdin, instragram etc. which is Related to online manage
business.

e Through social media, the business can promote itself by creating its own profile Or it can
also take advantage of the service provided by social media.

e Online as well as offline expenses should also be taken care of both. Companies Take to
proper compare with costs on traditional marketing and social media Network marketing.

e Along with the advantages, one should also focus on its disadvantages. So that More
attention can be given on this social media marketing.

CONCLUSION

The company makes a big mistake by not marketing through social media. Research Believes that
marketing and promotion through social media can make more profit. For This, businessmen should
prepare marketing strategy and adopt goals and objectives by Incorporating them with social media.
Research further analyses social media Management and handling. Businesses can stay in touch with
their customers 24*7 time Through social media. The most important is information for social media
marketing that [s constantly receiving through feedback and messages from the consumers.
Therefore, In present along with competition, the market has also become worldwide, because of
Which social media is such a tool which is very helpful in making the business stable.
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